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In the 21st global changing scenario of teaching Language concern with Modern 
Social Networking Media, we must change according to the need of time. We need to 
understand how the Internet is revolutionizing in language learning in digital age. In 
today‘s globalized digital society, though the ability to speak and write in English is 
generally considered a key skill for communication in international contexts, it is no 
longer the only skill required as communication is taking place more and more in varying 
online contexts and among non-native speakers from diverse cultures. Networking Media 
can be used to motivate Teaching Language in Indian context. The spread of English as 
an international language and the emergence of the Internet in digital age as a fast 
communication channel that has no boundaries, are mutually enforcing trends in an age 
of globalization. Since its conception, the Internet has, so it seems, revolutionize the ways 
of human communication as well as English or any language learning in a global context. 
Learners of English language of any Indian Languages today need a new set of critical 
and interpretive skills.  Effective use of media notes a number of common mistakes to be 
avoided and describes how to involve students in creating media on their own. The 
possibilities of social networking media tools in the classroom are vast. In the hands of 
the right teacher, they can be used to engage students in creative ways encourage 
collaboration and inspire discussion among even soft-spoken students. In the recent 
changes in Social Networking Media creates new opportunities for engaging students. 
This paper concentrate on application of Modern Social Networking Media in teaching 
Language in Indian Context, it include Social Networking Sites such as Facebook, 
MySpace, LinkedIn, and Twitter along with blogs and wikis. e-journals, Kidblog, 
Edmodo Teacher Tube and School Tube and You Tube as well as Edu 2.0 an online 
gradebook, customized quizzes, a debate tool, Chat, Classroom Blogs, the ability to track 
proficiency and a customized portal page. 
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RESEARCH METHODOLOGY 

Critical analysis of Teaching System & emerging trends in Globalized Modern 
World with latest Application of Modern Social Networking Media in Teaching 
Language in Indian Context will be the Central agenda of the proposed research paper. 
The basic concept of Social Networking Media is explored and explained with 
understanding different perspective. The Harvard system of Research Methodology will 
be followed for this exploratory research paper. 

Abstract 
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FINDINGS AND IMPLICATIONS & RESEARCH PAPER 

In 2007, the British Council conducted market research into how the Internet has 
affected the preferred learning styles of young people wanting to learn English around the 
world. The results of this research suggest that if teachers are to remain relevant and 
effective, then they need to use 'learning technologies' to help students reach the world 
outside the classroom. 69% of learners around the world said that they learned most 
effectively when socializing informally. This result suggests that a lot of students learn 
best from their friends and family. Perhaps that isn’t so surprising. The things we learn 
from our loved ones are often more immediately relevant to our lives than what we learn 
from a teacher in a classroom. Also, when we are relaxed, then we are more open to 
suggestions and new ideas. 

A social networking service is an online service, platform, or site that focuses on 
facilitating the building of social networks or social relations among people who, for 
example, share interests, activities, backgrounds, or real-life connections. A social 
network service consists of a representation of each user, his/her social links, and a 
variety of additional services. Most social network services are web-based and provide 
means for users to interact over the Internet, such as e-mail and instant messaging. Online 
community services are sometimes considered as a social network service, though in a 
broader sense, social network service usually means an individual-centered service 
whereas online community services are group-centered. Social networking sites allow 
users to share ideas, activities, events, and interests within their individual networks. 

When it comes to online social networking, websites are commonly used. These 
websites are known as social sites. Social networking websites function like an online 
community of internet users. Once you are granted access to a social networking website 
you can begin to socialize. This socialization may include reading the profile pages of 
other members and possibly even contacting them. 

Social networking sites are self-explanatory; allowing the user to communicate 
with friends, family and business associates, they ensure that people are connected at all 
times. Whether arranging plans for the weekend or using the services to find new friends, 
colleagues or customers, then, social networks are changing the way people interact. 
While predominately used by individuals for social needs, different social networking 
websites have varying uses and potential, and as such are picked up by a variety of 
people. 

Facebook is the most popular social network and people use it to find old friends, 
keep in touch with current ones, and arrange parties and share news articles and links. It 
is also used by musicians and comedians to connect with their fans, while organisations 
use it to spread their message and generate public support. 

An increasing number of companies are also relying on Facebook during 
marketing campaigns, with television and print adverts promoting the profile page of the 
product or service. The reason for this is simple: with a website, people tend to use a 
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search engine to find what they’re looking for, and as such hits will be from those people 
who are actively looking or visiting for a purpose. With a profile page, for example, 
people can ‘like’ or ‘share’ it with their friends, who may then proceed to do the same to 
theirs. This creates a snowball effect and companies could find their brand reaching out 
to people who were previously unaware of it. 

Twitter, further, has emerged from almost nowhere to become one of the most-
used social networking sites in the world. Originally met with some disapproval by 
people who were unsure how to use it, it has become a favorite for celebrities who use it 
to keep in touch with fans by updating them on new endeavors. 

Twitter has also integrated its own search function, allowing people to find others 
talking about similar issues, meaning that people can build a large following. The 
followers gained may not ever be met in person, but the digital relationship between a 
Twitter user and follower could be gained because of similar interests. Most blogs and 
sites feature a re-tweet button, which allows people to repost the article to their followers. 
So popular is Twitter now that a Nokia executive recently hosted a session answering 
consumer questions solely on the website, and a man, published as the Twitchiker, 
managed to travel from the UK to New Zealand for free by people on Twitter hearing 
about his journey and giving him free tickets or accommodation. 

Educational institutes should find use in developing their own social networking 
sites by using them in a similar way to companies. For example, a university could put 
the term’s timetable and respective room numbers on there for students, allowing places 
to be found easily should they lose physical copies of this information. Lecturers could 
put assessments in the virtual learning environment too, so instead of printing off 
numerous copies which go to waste, students are able to determine for themselves if they 
need a copy.  

There are other implications from the result above. For example, teachers might find 
they are more successful if they: 

• Organize group work in their classes. 
• Make the exercises they give their students fun, since students are motivated 

when they are having fun. 
• Give their students work to do outside of the formal setting of the classroom. 
• Take on the role of 'facilitator' rather than the role of 'giver-of-knowledge'. 

 
            The average young person in the world today owns £500 of technology (Prensky) 
It feels like everyone has a mobile phone today. In China, more people have mobile 
phones than land-line phones. In some African countries, people own more than one 
phone each on average. 

What these findings mean is that sometimes young people get more new 
information from the technology they use outside of school than they do from their 
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teacher in the classroom. Sometimes, young people learn more from using the Internet at 
home or in a café than they do at school. 

When young people are on the Internet, they feel 'connected' to people and the 
world’s knowledge. In the classroom, they can feel 'disconnected' and 'isolated'. They 
sometimes feel that school isn’t particularly relevant to their lives. 

The implications, therefore, are that teachers might: 

• Try to use 'learning technologies' in the classroom whenever they can, to make the 
learning experience relevant to their students 

• Show students how to find and access information and opportunities through 
technology 

• Focus on developing students’ networking skills (both online and face-to-face) so 
that the students become 'connected' to people who can give them information, 
help them learn and keep the learning experience relevant to the student’s life 

• Take on the role of 'trainer' rather than 'engineer'. 

Five top social networks for teachers and learners of English 

1. Teaching English - have you registered yet? 
2. Facebook - has a growing number of teacher and learner groups. And have you 

tried Word shake? 
3. Ning - allows anyone to set up their own private social network, so very popular 

with teachers. 
4. Orkut - particularly popular in Brazil and India, and full of English language 

groups. 
5. Second Life - an online world in which you have a character that can walk around 

and meet people. For more information, read on. 

Using “Facebook” as a 'broadcast' account is a one-way communication from the 
school to parents, an information portal if you like. This is a great use of social media for 
many reasons including: quick, easy, cheap, most parents will have an account, saves on 
"lost" letters on the way home and also saves on printing costs. An increasing number of 
educational institutions are using Facebook pages for promotional reasons. This is 
another way for schools and universities to market them. Schools are beginning to use 
Facebook groups to communicate with students. This is a very powerful tool for sharing 
information and collaborating with students from a safe distance. Facebook groups do not 
require members to be friends with each other. Members of the groups can exchange 
files, links, information, polls and videos very quickly. Anytime someone contributes the 
group its members will receive a notification. If you have the Facebook, Smartphone app 
these can be pushed to your device. Facebook pages can also be used to create a central 
page for students and teachers to share information. 

Twitter, like Facebook, is also being used as a broadcast account. This often links 
to an RSS feed from the website that automatically tweets a news article when it is 
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published on the website. This is great for parents on the move. Teachers have been 
setting up subject or class Twitter accounts that students can follow. The teacher then 
tweets information related to their class. Some even set homework via Twitter. 

Interpersonal communication has been a growing issue as more and more people 
have turned to social networking as a means of communication. The mass media has 
gradually replaced interpersonal communication as a socializing force. Further, social 
networking sites have become popular sites for youth culture to explore them, 
relationships, and share cultural artifacts. Many teens and social networking users may be 
harming their interpersonal communication by using sites such as Facebook and 
MySpace. Stated by Baroness Greenfield, an Oxford University Neuroscientist,  

"My fear is that these technologies are infantilizing the brain into the state 
of small children who are attracted by buzzing noises and bright lights, 
who have a small attention span and who live for the moment."  

The convenience that social network sites give users to communicate with one 
another can also damage their interpersonal communication. Sherry Turkle, the founder 
and director of the MIT Initiative on Technology and Self, stated, “Networked, we are 
together, but so lessened are our expectations of each other that we feel utterly alone. 
And there is the risk that we come to see others as objects to be accessed--and only for 
the parts we find useful, comforting, or amusing.” Furthermore, social network sites can 
create insincere friendships, Turkle also noted, “They nurture friendships on social-
networking sites and then wonder if they are among friends. They become confused 
about companionship.”  

Professional use of social networking services refers to the employment of a 
network site to connect with other professionals within a given field of interest. SNSs like 
Linked In, a social networking website geared towards companies and industry 
professionals looking to make new business contacts or keep in touch with previous co-
workers, affiliates, and clients. Other network sites are now being used in this manner, 
Twitter has become mainstay for professional development as well as promotion and 
online SNSs support both the maintenance of existing social ties and the formation of 
new connections. Much of the early research on online communities assume that 
individuals using these systems would be connecting with others outside their preexisting 
social group or location, liberating them to form communities around shared interests, as 
opposed to shared geography. Other researchers have suggested that the professional use 
of network sites produce “Social Capital”. For individuals, social capital allows a person 
to draw on resources from other members of the networks to which he or she belongs. 
These resources can take the form of useful information, personal relationships, or the 
capacity to organize groups. As well, networks within these services also can be 
established or built by joining special interest groups that others have made, or creating 
one and asking others to join. 

Social networks are also being used by teachers and students as a communication 
tool. Because many students are already using a wide range of social networking sites, 
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teachers have begun to familiarize themselves with this trend in order to leverage student 
interest in relation to curriculum content. Some of this includes creating chat-room 
forums and groups to extend classroom discussion to posting assignments, tests and 
quizzes, through to assisting with homework outside of the classroom setting. Social 
network services are also being used to foster teacher-parent communication. These 
services make it possible and more convenient for parents to ask questions and voice 
concerns without having to meet face-to-face with their children's teachers. 

CONCLUSION 

In the 21ST Century’s Modern World, the roles of teachers and students must 
change. Teachers, from controllers, must shift to facilitators, while students who are 
previously passive must learn how to be more active. Blended learning helps prepare 
students to be more proficient in literacy, digital literacy, critical thinking, 
communication and life-long learning. In the changing scenario in Education system we 
must change according the need of time with opportunities to reshape it and play an 
important role in the future of the society. Whether that role is ultimately fulfilled will 
depend on fresh, creative thinking and a firm commitment to move teaching, learning, 
and the university into the application of Modern Social Networking for teaching and 
learning English Language in Indian scenario entering into the competitive Global World 
for Indian student. 

WORK CITED                                                                                                                  
Brown, J and P. Duguid. The Social Life of Information. Boston, MA: Harvard Business 
School Press. 2000. 

Sweney, Mark.  Elevator Pitch: Why Badoo wants to be the next word in social 
networking , The Guardian, December 24, 2007. 

Handbook of Research on Web 2.0, 3.0, and X.0: Technologies, Business, and Social 
Applications, San Murugesan (Editor), Information Science Research, Hershey. New 
York. 2009. 

Hargadon, Steve. (2011). Educational Networking: The Important Role Web 2.0 Will 
Play In Education. London. 

Lamy, M-N. and R. Hampel.. (2007) Online Communication in Language teaching and 
Learning. Basingstoke: Palgrave McMillan. 

Mukherjee, Shanker. Contemporary Issues in Modern Indian Education, New Delhi. 
2007. 

Prensky, M (2001) Digital Natives, Digital Immigrants – in On the Horizon (MCB 
University Press, Vol. 9, No. 5) 

Web 2.0 Tools. (2010). http://www.internet4classrooms.com/web2.htm 


